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e FirstSpirit FragmentCreator
e Vision of CXT
e Behind the Scenes
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Q Business users give up control in favor of
N experts & algorithms
What are the » Look and composition becomes less important,
preview is no longer a #1 priority

consequences
for business + Focus on content itself, its quality, success
users? and KPlIs

* From website editors to
Content Factory Specialists
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1 FirstSpirit FragmentCreator

e New client (in the CXT family)

o Easy to use
o Focus on a single job role

e A new content paradigm
o Content appears in many contexts
o Highly personalized
o Device-independent

e Editing content fragments
o Focus on messages, not on looks
o No page-structures, no trees, just content
o Built-in variants
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Digital Experience Ecosystem: Healthy or Not?

Focus on content, o =
not presentation BIH &iE=iE %@ | o
. As Gartner says, “experience is the new competitive battleground”. And ground zero
Fragments (snippets) of this competitive battleground is the technology that marketers use to enable the

Easv to use digital experience. We call this set of technologies the Digital Experience (DX)
) y Ecosystem. A DX ecosystem is the core set of enterprise-class capabilities you must
Rich text (Markdown) have to satisfy digital experience requirements. Core capabilities include (but are not
Taggin g included limited to): analytics, content management (CMS), customer relationship

management (CRM), customer data management, digital asset management (DAM),
Autosave e-commerce, marketing automation management, personalization, translation and
localization.

Why is your DX ecosystem so
important?

“Customers are the new market-makers, reshaping industries and
changing how businesses compete and win. Success depends on how
well and how fast you respond”.

-Forrester Research

How well and how fast you respond to customers depends on your DX ecosystem. v
CHANGES SAVED (5.3.2018, 12:07:36)
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Variants

Same fragment, different
content
Multi-dimensional,

e.g. language
Independent state
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Digital Experience Ecosystem: Healthy or Not?
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As Gartner says, “experience is the new competitive battleground”. And ground zero
of this competitive battleground is the technology that marketers use to enable the
digital experience. We call this set of technologies the Digital Experience (DX)
Ecosystem. A DX ecosystem is the core set of enterprise-class capabilities you must
have to satisfy digital experience requirements. Core capabilities include (but are not
limited to): analytics, content management (CMS), customer relationship
management (CRM), customer data management, digital asset management (DAM),

e-commerce, marketing automation management, personalization, translation and
localization.

Why is your DX ecosystem so
important?

“Customers are the new market-makers, reshaping industries and
changing how businesses compete and win. Success depends on how
well and how fast you respond”.

-Forrester Research

How well and how fast you respond to customers depends on your DX ecosystem.

CHANGES SAVED (5.3.2018, 12:07:36)
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Simplified workflows
B I H 6 == % @ Task of current variant

Your task list
As Gartner says, “experience is the new 24
of this competitive battleground is the ted EXplICIt todos
digital experience. We call this set of tec
Ecosystem. A DX ecosystem is the core set of enterpnse-class capabllltles you must
have to satisfy digital experience requirements. Core capabilities include (but are not
limited to): analytics, content management (CMS), customer relationship
management (CRM), customer data management, digital asset management (DAM),

e-commerce, marketing automation management, personalization, translation and
localization.

Why is your DX ecosystem so
important?

“Customers are the new market-makers, reshaping industries and

changing how businesses compete and win. Success depends on how
well and how fast you respond”.
-Forrester Research

How well and how fast you respond to customers depends on your DX ecosystem.

To be truly future ready, your DX ecosystem must be able to deliver real-time,
CHANGES SAVED (5.3.2018, 14:25:18)
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RELEASE REQUESTED

The release of the current element has been
requested.

I Deny release

" Approve release

B8 MY TODOS —

Release requested
— Digital Experience Ecosystem: Healthy or ...
5.3.2018, ADMIN

H META INFORMATION —

VARIANT

LAST MODIFIED 532018
EDITOR ADMIN -
CREATED AT 5.3.2018

B c-Spirit



) a C ® = ENGLISH (1 MORE ) m

= E-Book: 5§ Ways Marketing Pros Are U... | = : e
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= Al-Powered Personalization at Scale ...

o S i i i, i Tt — |th N t’)l TITLE The release of the current element has been
' A or Not”! requested.

5.3.2018, ADMIN OrganIZIng X pce

= New Year, New Look! Check out First... I Deny release

# FirstSpirit's New Year Resolution: To Look ... Searching TEXT
5.3.2018, ADMI} H ' Approve release
5.3 2018, ADMIN Tagglng ) PP

= Erfolgsfaktor Digital Experience: Wie ... Types
Wer sich im E-Commerce vom Wettbewerb...
5.3.2018, ADMIN

vV U U 9

Status petitive battleground”. And ground zero
ogy that marketers use to enable the B MY TODOS —
Ecosystem A DX ecosystem is the core set of enterprise-class capabilities you must S
have to satisfy digital experience requirements. Core capabilities include (but are not a = Digital ;xmnce Ecosvalons Hedliy o6, s
limited to): analytics, content management (CMS), customer relationship 5.3.2018. ADMIN

management (CRM), customer data management, digital asset management (DAM),

e-commerce, marketing automation management, personalization, translation and

localization.

Why is your DX ecosystem so
important?

“Customers are the new market-makers, reshaping industries and
changing how businesses compete and win. Success depends on how
well and how fast you respond”.

H META INFORMATION —

VARIANT

-Forrester Research LAST MODIFIED 532018
EDITOR ADMIN -
How well and how fast you respond to customers depends on your DX ecosystem. CREATED AT 532018
To be truly future ready, your DX ecosystem must be able to deliver real-time, v

CHANGES SAVED (5.2 2018, 14:25:18)
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Fragments

3.2018. ADMIN

= Al-Powered Personalization at Scale ...
For quite some time now, marketers have b.

. Digital Experience Ecosystem: Healthy or Not?!

AL N

= New Year, New Look! Check out First...
# FirstSpirit's New Year Resolution: To Look ...
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= Erfolgsfaktor Digital Experience: Wie ...

p ~Wer sich im E-Commerce vom Wettbewerb... As Gartner says, “experience is the new competitive battleground”. And ground zero

5.3.2018, ADMIN of this competitive battleground is the technology that marketers use to enable the
digital experience. We call this set of technologies the Digital Experience (DX)
Ecosystem. A DX ecosystem is the core set of enterprise-class capabilities you must
have to satisfy digital experience requirements. Core capabilities include (but are not
limited to): analytics, content management (CMS), customer relationship
management (CRM), customer data management, digital asset management (DAM),

e-commerce, marketing automation management, personalization, translation and
localization.

Why is your DX ecosystem so
important?

“Customers are the new market-makers, reshaping industries and
changing how businesses compete and win. Success depends on how
well and how fast you respond”.

-Forrester Research

How well and how fast you respond to customers depends on your DX ecosystem.
To be truly future ready, your DX ecosystem must be able to deliver real-time,

CHANGES SAVED
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1 Release (Facts)

e FS FragmentCreator EAP with FS 5.2 R20 (April “18)

o Deliverables: FirstSpirit modules
o Available to all partners — contact Tech Support!
o Customer project? — contact ACM!

e Release & updates with FirstSpirit

e Current status: Ramp-up
o Documentation & Ul
o Already used in production (with e-Spirit)

e-Spirit






User / Developer / Customer

Developer

Customer

Apps,
Channels,
Products,
Landing pages,
Campaigns,
Audiences,

User
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Activities vs. Jobs & Roles

Monetization

Statistics

Information —
Architect e
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Campaign
Manager
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Activities vs. Jobs & Roles — Role Specific Clients

Vo /T

Information Campaign
Architect Author Manager

Aa| content < $| Monetization @ | Statistics

Translator
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Role Specific Clients — New Technology

User perspective Developer perspective
Aa Content
=
— < $| Monetization
w P -
@ dh| Statistics

18 © 2018 e-Spirit AG All Rights Reserved | MARCH 7, 2018

B c-Spirit



Role Specific Clients — New Technology

User perspective Developer perspective

Aa Content

< $| Monetization

@ Statistics
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@ Management

19 © 2018 e-Spirit AG All Rights Reserved | MARCH 7, 2018 = C-Spll‘lt



New Technology — CXT Platform
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CXT Platform b
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CXT Platform — Tailor-made DXP
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Behind the Scenes *

Architecture
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1 Backend — FirstSpirit Infrastructure

FragmentCreator

FirstSpirit Backend

Fragment Project

Fragments
e Types
e Fragments
e Variants
e Title, Tags, Variant-Dimensions

Components
e References
e Tags
e Rich text (Markdown)

FirstSpirit Project

A Access with DataAccessPlugin !

Components
e FS INDEX + DataAccesPlugins
e FS TAGGING
e FS MARKDOWN

Release-/Todo-, Delete-Workflows

Simplified FS Workflows
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As Gartner says, “experie attleground”. And ground zero
of this competitive battlegrotific al marketers use to enable the

digital experience. We call this set of technologles the Digital Experience (DX) T

Ecosystem. A DX ecosystem is the core set of enterprise-class capabilities you must et

have to satisfy digital experience requirements. Core capabilities include (but are not = Digital gx ks oy ety t s
limited to): analytics, content management (CMS), customer relationship 53,2018 ADMIN

management (CRM), customer data management, digital asset management (DAM),

e-commerce, marketing automation management, personalization, translation and
localization.

Why is your DX ecosystem so
important?

“Customers are the new market-makers, reshaping industries and
changing how businesses compete and win. Success depends on how
well and how fast you respond”.

H META INFORMATION —

VARIANT
-Forrester Research LAST MODIFIED 532018
EDITOR ADMIN -
How well and how fast you respond to customers depends on your DX ecosystem. CREATED AT 532018

To be truly future ready, your DX ecosystem must be able to deliver real-time, -
CHANGES SAVED
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As Gartner says, “experience is the new competitive battleground”. And ground zero
of this competitive battleground is the technology that marketers use to enable the
digital experience. We call this set of technologies the Digital Experience (DX)
Ecosystem. A DX ecosystem is the core set of enterprise-class capabilities you must
have to satisfy digital experience requirements. Core capabilities include (but are not
limited to): analytics, content management (CMS), customer relationship
management (CRM), customer data management, digital asset management (DAM),
e-commerce, marketing automation management, personalization, translation and
localization.

Why is your DX ecosystem so
important?

“Customers are the new market-makers, reshaping industries and
changing how businesses compete and win. Success depends on how
well and how fast you respond”.

-Forrester Research

How well and how fast you respond to customers depends on your DX ecosystem.
To be truly future ready, your DX ecosystem must be able to deliver real-time,
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marketing and

localization.

Why is your DX ecosystem so
important?

CXT Backend Framework

“Customers are the new market-makers, reshaping industries and
changing how businesses compete and win. Success depends on how
well and how fast you respond”.

-Forrester Research
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LASTMODIFIED 53208
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How well and how fast you respond to customers depends on your DX ecosystem. CREATED AT 532018

To be truly future ready, your DX ecosystem must be able to deliver real-time,
CHANGES SAVED (532018, 142918

Components
Services

Client: Status, Events, Communication
Backend: Communication

Components: Ul, Controller, REST-Endpoints
Services: REST-Endpoints

FirstSpirit: Connector, DAPs
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Architecture "N

e Client: Evolution of CXT
o Reuse of components, Ul, UX
o Role-based UX
o Tailor-made DXP
e Backend
o Microservice Architecture
o Service Decoupling & Discovery
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Summary




1 Summary

e FragmentCreator is a new FirstSpirit Ul, ramp-up starts April 2018

e CXT is e-Spirit’s long term strategy

o A “family of tools” for various roles
o A microservice-based platform for tailor made DXP

e Be part of the ramp-up!
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